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Jakarta, Indonesia - 07 May 2025 

PT MNC Digital Entertainment Tbk (IDX: "MSIN") proudly reports that its over-the-top (OTT) platforms, RCTI+ and 

Vision+, sustained strong growth momentum in Q1-2025. The OTT segment alone delivered outstanding results, 

generating Rp418.8 billion in revenue, marking an impressive 41% YoY increase from Rp297.4 billion in Q1-2024. 

EBITDA from the segment reached Rp101.7 billion, reflecting 37% YoY growth, highlighting the increasing scale, 

monetization capabilities, and strategic importance of MSIN digital platforms in Indonesia’s fast-evolving media 

and entertainment industry.  

The OTT segment has emerged as MSIN’s dominant revenue driver, now delivering a commanding 42% of total 

revenue and an even stronger 46% of EBITDA, clear proof that RCTI+ and Vision+ are not just growing, but 

leading the Company’s profitability and future trajectory. 

The Company’s OTT platforms continued to deliver impressive user engagement and monetization metrics in Q1-

2025. Monthly active users grew to 113 million, up from 109 million in 2024, while paid subscribers surged to 3.7 

million, reflecting a sharp increase from 2.85 million in 2024. Transactions rose significantly YoY, reaching 1.25 

million compared to 770 thousand in Q1-2024, demonstrating deeper user monetization. Total plays hit 2.2 

billion, underscoring strong content consumption across both platforms. Reinforcing its leadership position, 

MSIN’s OTT maintained its #1 ranking among video streaming platforms in Indonesia, according to Comscore. 
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Demonstrating its commitment to innovation and user-centric technology, the Company has introduced a 

patented QR code feature, an industry-first. This breakthrough allows viewers to scan QR code directly from 

their TV screens and seamlessly continue their viewing experience on RCTI+ or Vision+, bridging traditional and 

digital consumption effortlessly. By simplifying access for existing users and lowering the barrier for new user 

acquisition, this proprietary technology reinforces MSIN’s leadership in driving digital transformation through 

exclusive, scalable innovation. 

The continued outperformance of MSIN’s OTT platforms is anchored in a robust content and programming 

strategy, featuring an expansive library of over 35,000 hours of VOD, access to 110+ linear channels, high-quality 

original series, and exclusive sports programming. Looking ahead, the momentum is set to continue with 

exclusive sport programs and a slate of highly anticipated original titles slated for Q2-2025 and Q3-2025, 

including Sugar Daddy, Arab Maklum 3, Ejakulasi Dini, Still Single, and Catatan Hati Seorang Istri.  
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Further enhancing engagement, MSIN has introduced short series formats, bite-sized episodic content designed 

for quick, addictive consumption that has become increasingly popular among digital audiences. In response to 

strong reception, the Company plans to inject a steady pipeline of short series titles each month on both RCTI+ 

and Vision+, capitalizing on this rising trend to drive deeper user retention and platform stickiness. 
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Disclaimer  

By accepting this Press Release, you are agreeing to be bound by the restrictions set out below.  Any failure to comply with 
these restrictions may constitute a violation of applicable securities laws. The information and opinions contained in this 
Press Release have not been independently verified, and no representation or warranty, expressed or implied, is made as 
to, and no reliance should be placed on the fairness, accuracy, completeness or correctness of, the information or opinions 
contained herein.  It is not the intention to provide, and you may not rely on this Press Release as providing, a complete or 
comprehensive analysis of the condition (financial or other), earnings, business affairs, business prospects, properties or 
results of operations of the company or its subsidiaries.  The information and opinions contained in this Press Release are 
provided as at the date of this presentation and are subject to change without notice.  Neither the company (including any 
of its affiliates, advisors and representatives) nor the underwriters (including any of their respective affiliates, advisors or 
representatives) shall have any responsibility or liability whatsoever (in negligence or otherwise) for the accuracy or 
completeness of, or any errors or omissions in, any information or opinions contained herein nor for any loss howsoever 
arising from any use of this presentation. In addition, the information contained in this Press Release contains projections 
and forward-looking statements that reflect the company’s current views with respect to future events and financial 
performance.  These views are based on a number of estimates and current assumptions which are subject to business, 
economic and competitive uncertainties and contingencies as well as various risks and these may change over time and in 
many cases are outside the control of the company and its directors.  No assurance can be given that future events will 
occur, that projections will be achieved, or that the company’s assumptions are correct.  Actual results may differ materially 
from those forecasts and projected. This Press Release is not and does not constitute or form part of any offer, invitation or 
recommendation to purchase or subscribe for any securities and no part of it shall form the basis of or be relied upon in 
connection with any contract, commitment or investment decision in relation thereto.  Any investment in any securities 
issued by the company or its affiliates should be made solely on the basis of the final offer document issued in respect of 
such securities. 
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The performance of our OTT platforms in Q1-2025 reflects not only the strength of our digital 

strategy but also our unwavering commitment to innovation, content excellence, and user 

experience. With RCTI+ and Vision+ now contributing nearly half of MSIN’s revenue and EBITDA, it’s 

clear that our platforms are no longer complementary, they are central to the Company’s growth 

engine. Our leadership in content, technology, and audience engagement continues to set us apart 

in Indonesia’s digital entertainment industry, and we are confident that the momentum will 

accelerate further as we roll out more original series, short-form content, and next-generation 

features in the quarters ahead. 
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