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kRevenue

PT MNC Digital Entertainment Tbk (IDX: "MSIN”), a subsidiary
of PT Media Nusantara Citra Tbk (IDX: "MNCN"), reported
revenues of Rp2,303 billion for 9M-2024, marking a 3% YoY
decrease from Rp2,364 billion during the same period last
year. However, in Q3-2024, the Company achieved a 6%
YoY revenue growth, reaching Rp666 billion.

kContent & IP and Talent Revenue

In O9M-2024, the Company’'s content and talent business
grew by 7% YoY to Rp1,269 billion. This growth is primarily
attributed to an increase in orders for MSIN's content,
especially productions for MNCN FTA TV and licensed to
external platforms. In Q3-2024, revenue from content & IP
and talent reached Rp385.6 billion, reflecting a 50% YoY
increase. Furthermore, there is a significant increase in
original content licensing to third party platforms that
cause the big jump in revenue for Q3-2024.

h\ Digital Revenue

The Company's digital revenue fell by 30% YoY to Rp827
billion, largely due to various macroeconomic factors
affecting advertising spending on digital platforms in
Indonesia. Despite this decline, operational metrics indicate
that MSIN's social media, online portals, and RCTI+ have
continued to perform well.

To add, starting in November 2024, there will be an
incremental advertisement revenue of FTA channels on
RCTI+, as the Company has integrated sales effort in selling
ads inventory, bundled between FTA TV platform & RCTI+
and new ads inventory as a stand-alone slots on RCTI+.
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PT MNC DIGITAL ENTERTAINMENT Tbk
SUMMARY OF 9M-2024 & Q3-2024 RESULTS
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)\, Subscription Revenue

For 9M-2024, subscription revenue from MSIN's SVOD superapp,
Vision+, rose substantially from Rp374.9 billion to Rp492.7 billion,
reflecting a 31% YoY growth. In the third quarter of 2024,
subscription revenue climbed 37% YoY to Rp173 billion. The main
catalyst for Vision+'s surge this year was derived from better
subscription premium packages, various prominent soccer
competitions, Vision+'s originals growing popularity, targeted
marketing efforts, and ISP & telco parnerships. Lastly, another
new monetization scheme would be coming from new initiative
on airing Vision+ originals content on MNCN FTA TV, where ads
revenue generated will be shared to Vision + as well.
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kDirect Cost

Direct costs decreased by 6% YoY to Rpl488 billion. This
reduction was primarily due to lower content production
expenses for various MSIN produced content conducted at
Movieland.

Although, some production activities have been conducted in
Movieland, kindly note that it will be fully completed in Q1-2025,
where this can significantly lower production cost in the range
of 10-15%.
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kEBITDA & Net Income

EBITDA NET INCOME
EBITDA grew by 8% YoY in the first nine (In Billion Rupiah) (in Billion Rupiah)
months of 2024, reaching Rp616.5 billion, 5733}}_{,616,5

with an EBITDA margin of 27%. Additionally,
net income increased by 37% compared to
the same period last year, totaling Rp356
billion, which corresponds to a net income
margin of 15%. Both EBITDA and net income
experienced notable YoY growth in Q3-2024.
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k Comments from Angela Tanoesoedibjo, Co-CEO MNC Group

| am happy to share that MSIN has shown strong performance in both 9M-2024
and Q3-2024. As we look forward, we believe Q4 will see even greater
improvements, driven by various strategic initiatives we have in place.
Additionally, we expect a positive outlook for 2025, bolstered by favorable
macroeconomic conditions in Indonesia, especially on consumption, which will
likely boost advertising spending. Overall, we are dedicated to fostering growth
and providing value to our stakeholders.




k Summary of Key Financial Performances 9M-2024

Income Statements

In IDR mio

Revenues
Content & IP, Talent
Digital
Subscription
(elimination)

Direct Cost *)

Depreciation and amortization
Gross profit

Gross profit margin

General & Administrative expense *)
Depreciation and amortization

EBITDA
EBITDA Margin

Net Income

Net income margin

2,302,921 2,364,423  -3%
1,269,361 1,186,150 7%
826,742 1,188,328  -30%
492,712 374,887  31%
(285,894) (384,941)
1,487,933 1,585,905  -6%
53,724 46,077  17%
761,264 732,441 4%
33% 31%
198,514 205236  -3%
176,167 200,049 -12%
616,474 573,282 8%
27% 24%
355,978 259,315 37%
15% 11%

*) : Excluding depreciation and amortization

For further information, please contact:
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Disclaimer

By accepting this Press Release, you are agreeing to be bound by the restrictions set out below. Any failure to comply with
these restrictions may constitute a violation of applicable securities laws. The information and opinions contained in this
Press Release have not been independently verified, and no representation or warranty, expressed or implied, is made as to,
and no reliance should be placed on the fairness, accuracy, completeness or correctness of, the information or opinions
contained herein. It is not the intention to provide, and you may not rely on this Press Release as providing, a complete or
comprehensive analysis of the condition (financial or other), earnings, business affairs, business prospects, properties or
results of operations of the company or its subsidiaries. The information and opinions contained in this Press Release are
provided as at the date of this presentation and are subject to change without notice. Neither the company (including any
of its affiliates, advisors and representatives) nor the underwriters (including any of their respective affiliates, advisors or
representatives) shall have any responsibility or liability whatsoever (in negligence or otherwise) for the accuracy or
completeness of, or any errors or omissions in, any information or opinions contained herein nor for any loss howsoever
arising from any use of this presentation. In addition, the information contained in this Press Release contains projections
and forward-looking statements that reflect the company’s current views with respect to future events and financial
performance. These views are based on a number of estimates and current assumptions which are subject to business,
economic and competitive uncertainties and contingencies as well as various risks and these may change over time and in
many cases are outside the control of the company and its directors. No assurance can be given that future events will
occur, that projections will be achieved, or that the company’s assumptions are correct. Actual results may differ materially
from those forecasts and projected. This Press Release is not and does not constitute or form part of any offer, invitation or
recommendation to purchase or subscribe for any securities and no part of it shall form the basis of or be relied upon in
connection with any contract, commitment or investment decision in relation thereto. Any investment in any securities
issued by the company or its affiliates should be made solely on the basis of the final offer document issued in respect of
such securities.



